


NatureWorks LLC is a company dedicated
to providing new, low carbon material choices with Ingeo

plastics & fibers, enabling innovative, sustainable,
and environmentally responsible product development.

Since 2003, we’ve moved from concept to reality, spearheading a whole raft of
creative innovations across a wide range of products from natural plastic food packaging

and food serviceware, to durable electronics goods and automotive interior parts,
to clothing, home textiles, and personal care and hygiene products. All this thanks

to the commitment of our supply chain partners who together with creative brands
and leading retailers have introduced a new generation of products to their customers

and consumer over the last 6 years.

Today we can highlight over  40 families of lifestyle products that are currently being produced 
for hundreds of brands and retailers, selling to the consumer worldwide.

We’ve also learned that appropriate communication of the more responsible innovations 
which are now possible in everyday life is paramount.  It’s critical that consumers are aware 

of these new choices -- products which are at once appealing, which work well, and 
which offer low environmental impact.  

That’s why we are committed to be present at critical events like the COP-16, 
and organizing activities like Ingeo™ Earth Month – reinforcing  that we 

can all contribute to change, not only with big choices...
but also by making small steps each and every day...



Traditional 
market

Plants Lactic acidLactic acidPlants

Manufacturers
Brands

and Retailers

Founded 
in1994, and based in 

Belgium, Galactic is a fully integrated 
multinational company operating in more than 

65 countries, with manufacturing units in Belgium, 
China, and the US. 

Galactic is one of the leading suppliers in the world market of lactic 
acid and lactates, building tight links with its distributors and customers 

and pursuing an innovative and solution oriented approach.

The unique LOOPLA® recycling unit has reached full industrial capacity in 2010 
and converts various waste of polylactide, recovered from both post-consumer 
and post industrial streams back to a highly purified lactic acid, a value added 

industrial feedstock, and the building block for NatureWorks’ Ingeo™ biopolymer.

In a first-of-its-kind collaboration around a new low carbon paradigm for 
materials recycling, Galactic and NatureWorks have teamed to collect and direct 

both industrial and consumer sources of Ingeo™ to Galactic’s recycling unit 
based in Belgium.

Many concrete feedstock recoveries such as the Ingeo™ carpet used at 
the 2009 COP-15 summit or drinking cups collected at large music 

festivals illustrate this new cradle-to-cradle paradigm, neatly 
closing the Ingeo™ circle of production.

www.lactic.com
www.loople.org
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Ahlstrom introduces
innovative tea-bag material.

As one of the worlds leading nonwoven
manufacturers, Ahlstrom owns unique expertise in

developing fiber-based materials found in numerous
everyday applications worldwide. These include tea-bag

materials manufactured primarily in the UK and USA and used
by leading tea packers such as Tetley, Typhoo or Unilever.

Thanks to an innovative, ahead of the curve investment at its
Chirnside, Scotland operations, Ahlstrom introduced a world premier

to the beverage infusion market: a lightweight filament web based
on Ingeo™ PLA. In addition to the benefits associated with using

renewable resources, which make it biodegradable and compostable
to the EN 13432 standard, the material offers a distinctive look
and feel and more importantly keeps the true taste of the tea.

Soon, Ahlstrom will also offer the benefits of Ingeo based
nonwovens for horticulture, hygiene  and bedding

applications.

www.ahlstrom.com
ahlstrom.food@ahlstrom.com



Activia
Danone

Danone has switched to Ingeo™ - a plastic from plants, 
not oil - for its Activia yogurt in Germany.  The new yogurt 

pack is the result of a close cooperation between Danone, WWF 
and Ingeo producer NatureWorks. 

The switch to the technologically innovative material will improve the 
product’s packaging carbon footprint by 25% and use 43% less fossil 

resources compared to the previous packaging, according to a life cycle 
assessment (LCA) study conducted by  the Heidelberg based LCA institute 

IFEU (Institute for Energy and Environmental Research).  

“Plastic from renewable sources such as Ingeo bring us a little closer to our 
vision of a world without oil,” says Eberhard Brandes, CEO of WWF Germany.

Danone is the first company to switch to environmentally friendly 
packaging for a leading yogurt product in Europe.

http://danone.fleishmaneurope.de/Activia-PLA-Becher



Dyne-a-pak Inc is a Quebec 
based company with head office in 

Montreal, in operation since 1973 serving the 
Canadian and US markets.   As one of the largest 

producer of polystyrene foam trays in Canada, Dyne-
a-pak is a trusted supplier to major retail chains.

With its focus on innovation and leadership, Dyne-a-pak is 
proud to introduce the Dyne-a-pak Nature™ foam tray,  made 

from Ingeo™ polymer, as a new performance alternative to 
traditional expanded polystyrene foam trays.

A cost effective alternative to polystyrene, with the same 
light weight and performance in cold or room temperature 

applications, Ingeo based Dyne-a-pak Nature™ foam trays offer 
a significantly reduced carbon footprint, as well as an entirely 

new end-of-life option – Compostable to the 
ASTM D6400 standard. 

Dyne-a-pak Nature™ foam - the efficiency of light-
weight foam combined with a bio-based polymer.  

A perfect match.

www.dyneapak.com



As part of its
ongoing commitment 

to sustainability, Frito-Lay 
introduced the world’s first 100 percent 

compostable chip bag.  Initially launched 
in limited edition in 2009, the packaging 

is now in full distribution on all 10.5 oz bags 
of Frito-Lay’s SunChips snacks. SunChips 100 

percent compostable bags are made with Ingeo 
™  a plant-based material, and are designed to 

fully compost in about 14 weeks when placed in 
a hot, active compost heap. By using plant-based 
renewable materials, SunChips has a promising 
transformational solution that provides a new 
renewable packaging option for the millions 

of SunChips bags produced annually.   

www.fritolay.com



*Industrial Biotechnology Volume 3
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The Nisshin Group
is a Japanese leading edible oil

manufacturer. We’ve adopted Ingeo™
biopolymer for our newly developed “eco mate bottles”

used for the new Nisshin Natu-made Gift Set the ECO-30, 
which features premium edible oils.

Responding to the increased eco-consciousness of consumers, the 
company developed this new gift set with emphasis on the “natural 

power of plants”, which is our corporate theme.  Not only are the bottles 
for these premium oils made from Ingeo natural plastic, but the shrink 
labels and bottle caps are as well.  Compared to the polymer used for 
traditional PET bottles, by using Ingeo biopolymer our “eco mate bottle” 

reduces CO2 emissions by almost 90% and uses 60% less fossil fuel.”*  

The ECO-30 gift set is sold at department stores, major supermarkets, 
and general merchandise stores. The set is also available online 

from the major Japanese supermarkets.

www.nisshin-oillio.com

NISSHIN



Polenghi 
LAS of San Rocco Al Porto, 

Italy, has developed Europe’s first 
extrusion-blow-molded biobased bottle made 

from Ingeo™ bioplastic – an annually renewable plant 
material, not oil. 

By switching 10 million bottles from a polyolefin resin to Ingeo™ 
for the packaging of its new Bio organic lemon juice, Polenghi will 

conserve 1,000 barrels of oil and reduce CO2 emissions by 126 tons 
compared to an equivalent oil-based plastic squeeze bottle. 

Polenghi’s achievement demonstrates the first commercial introduction 
in Europe of a proven, low-environmental impact and renewably sourced 

bioplastic substitute for polyolefin resins in extrusion-blow-molding 
applications. 

 “We are extremely proud of the technical achievements that led to the 
development of this low-carbon-footprint Eco bottle, the first of its kind in 
Europe,” said Marco Polenghi, sales director of Polenghi LAS.  “This bottle 

and shrink-sleeve label, both made from renewably sourced Ingeo™, 
present us with the opportunity to differentiate our Bio organic 

lemon juice.”

Polenghi Bio, organic lemon juice packed in the Eco 
bottle, is now available in Italy and will soon be 

stocked in stores throughout Europe. 

www.polenghigroup.it

GIANCARLO

POLENGHI
LA CULTURA DEI SAPORI



Fonti di Vinadio Spa, 
which bottles and sells Sant’Anna 

mineral water, was set up in 1996 by Alberto 
Bertone, owner and Chairman of the

company. The company ethos is based on a deep
conviction of the high potential of the water which flows from 

the mountains towering over Vinadio, in the heart of the Maritime 
Alps.

Today Sant’Anna water is a market leader: 185 million euro in revenues and 
750 million bottles sold in 2009. 50 thousand square metres of plant. 400km 

of stainless steel piping. 310 thousand bottles produced every hour. These 
are the facts and figures of the Vinadio company, the first in Italy to launch an 
Ingeo ™ bottle, derived from annually renewable resources and not oil.

Not  even a drop of petroleum is used by the new Sant’Anna Ingeo™
eco-bottle! Today Sant’Anna water is the first private company to

combine an eco-friendly policy with an initiative of such importance. To 
give life to the experiment, the mineral water in bio-bottles has been 
produced in 1 million units and subjected to many months of tests to 

verify its characteristics and behavior.

The tests have given excellent results: Ingeo natural plastic, 
obtained from the fermentation of sugars of plants,

rather than petroleum, guarantees identical
performance to that of traditional plastics.

www.santanna.it



America’s
pretzel bakery since 1909, today,

Snyder’s of Hanover produces over 30
varieties of genuinely crafted, premium pretzels
in an array of flavors, sizes, textures and shapes.

As the #1 National Brand of Pretzels, Snyder’s of Hanover
has consistently introduced innovative new products;

not only defining the pretzel category, but championing it.
In keeping with this tradition, Snyder’s of Hanover

Organic Pretzel Sticks are now packaged in innovative new bags
created from plant-based materials. The bag is made from

an innovative Earth Clear™ flexible packaging material developed
by Clear Lam Packaging, Inc. from Ingeo™, a plant based bioplastic.

This enables the bag to perform well without depending
on petroleum-based products.

Snyder’s Organic Pretzel Stick line, including Organic 8 Grains
& Seeds, Whole Wheat & Oat Bran and Honey Whole Wheat, and 

the newly added Gluten-Free, were the first pretzels packaged 
using this performance packaging material.

Available at leading US retailers nationwide.

www.snydersofhanover.com/
sustainability



Beginning in 
October 2010, global organic 

yogurt leader Stonyfield Farm, replaced all 
of its petroleum-based multipack yogurt cups with 

cups made from plant-based Ingeo™, giving consumers 
a yogurt cup they can feel as good about as they do the yogurt 

inside.  The new cups are a first for the dairy industry and reduce 
the package’s greenhouse gas emissions by 48 percent.  All new Ingeo™-

based multipack cups look and feel exactly like the petroleum-based yogurt 
cups they replace and now carry a “This Cup is Made From Plants” stamp on the 

bottom.  Current Stonyfield multipack product lines include YoBaby, YoToddler, YoKids, 
B-Healthy, B-Well, Probiotic and O’Soy.

Stonyfield Farm multipacks are available at natural food markets and select grocery stores 
in the United States.

The world’s largest organic yogurt maker, US-based Stonyfield Farm was founded in 1983 
and is headquartered in Londonderry, New Hampshire.  Its all natural and certified organic 

yogurt, smoothies, milk, cultured soy, frozen yogurt and ice cream are distributed throughout 
the U.S. Not only recognized as an organic industry leader, Stonyfield Farm also is a pioneer 

in social and environmentally responsible corporate practices -advocating that healthy 
food can only come from a healthy planet. Its use of organic ingredients helps keep 
over 180,000 farm acres free of toxic, persistent pesticides and chemical fertilizers 

known to contaminate soil, drinking water and food. To help reduce climate change, 
Stonyfield offsets all of the C02 emissions generated from its facility energy use. 
The company also started nonprofit Climate Counts (climatecounts.org) which 

shows people how they can help fight climate change by the way they 
shop and invest. Stonyfield also donates 10% of its profits to efforts 

that help protect and restore the Earth.

www.stonyfield.com



Target
Archer Farms 

Bakery, Deli, and Simply Balanced

Known for high-quality, stylishly designed items plus all the 
essentials displayed in a clean, organized and welcoming environment, 

Target Corporation operates more than 1,700 stores and is the second 
largest discount retailer in the United States. 

Target strives to be a responsible steward of the environment, seeking to 
understand its impact on the planet and continuously improve business practices. 
When Target publicly announced its sustainability commitments in 2010, it included 
a commitment to expand Target’s selection of sustainable product choices that 
effectively balance price, performance, and convenience. Additionally, Target 
assesses resources and materials used in products and packaging to promote natural 

ingredients, recycling and nontoxic chemicals. 

By using low carbon footprint Ingeo™ packages in SuperTarget bakery and deli 
areas, Target has removed more than 500,000 pounds per year of petroleum 

based packaging. New in 2011, Target introduced the Archer Farms Simply 
Balanced snacks with an innovative new bag design that uses Ingeo to 

achieve 25% renewable materials content. 

To learn more about Target’s commitment to environmental 
sustainability, visit 

www.target.com/hereforgood.  



Marketside Produce Packaging

Walmart has chosen plant-based Ingeo™ natural 
packaging to complement their fresh Marketside 

organic salads, salsas, and bagged spinach. Also, look for 
Ingeo packaging in the produce section for fresh cut fruit, 

vegetables, and tomatoes. Ingeo based gift cards are also available 
at Sam’s Club stores. NatureWorks estimates that by using Ingeo 

instead of PET, in 2010 Walmart Stores achieved a savings in fossil fuel 
usage of 25,971 barrels of oil per year, and a reduction in greenhouse gas 

emissions equal to eliminating the CO2 emissions from 
driving a car 20,885,635 miles.

Look for Ingeo packaging in the produce section in over 3,000 Walmart 
Supercenters and Sam’s Club locations. Environmental sustainability 

is one of the most important opportunities for both the future of 
Walmart’s business and the future of our world. 

Walmart serves customers and members more than 200 million 
times per week at more than 9,029 retail units under 60 
different banners in 15 countries. With fiscal year 2010 

sales of $405 billion, Walmart employs 2.1 million 
associates worldwide.

www.marketside.com
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World’s 
first and only iPhone, 

iPod and iPad covers made 
of a unique blend of low carbon and 

environmentally friendly materials, derived 
entirely from plants and annually renewable 
natural resources instead of petrochemicals.

bioserie products contain Ingeo™ biopolymer; under 
license from NatureWorks LLC, a key partner for our 

product development. bioserie is already recognized as a 
pioneering brand by the international bioplastics industry. 
We research and develop innovative ways to manufacture 

and use bioplastic products, and explore the cutting 
edge of biotechnology to create and release products 

that let consumers enjoy the fruits of science with 
a clean conscience. bioserie products offer the 

promise of a cleaner atmosphere, a greener 
Earth, and a better tomorrow.

www.bioserie.com



Canon

New Color
Multifunction Office Systems

Canon is engaged in the development,
manufacture and sale of a growing line-up of copying

machines, printers, cameras, optical and other products that meet 
a diverse range of customer needs. Canon continues to

promote activities that contribute to the environment and society in
order to pursue the corporate philosophy of “Kyosei” – living and working

together harmoniously for the future.
Canon believes true global corporations should be responsible for the

impact of their activities on the society and the environment.

www.canon.com

Canon used Ingeo™ on the exterior part of their new color multifunction office 
systems “imageRUNNER ADVANCE,”  which launched in September of 2009. Ingeo™,
plant-based material, was introduced in its 3 series and 12 models. It achieved the
highest level of world standard on flame resistance. This innovation has been 
made possible with collaborative development efforts between Canon and 

Toray which established a new material design and formation technology.

Canon expects to reduce CO2 emission during production by 20% 
with the adoption of plant-based plastics, compared to petroleum-

derived plastics used for the existing color multifunction 
office systems. Canon strives to provide responsible 

solutions to mitigate the environmental
burden and impact of global warming. 



CARGO
Cosmetics introduces PlantLove™ 

for Ingeo™ Earth Month 2010.
An eco-friendly innovation, the lipstick tube is 

made entirely from Ingeo™,
made 100% from plants not oil.

Unlike petroleum-based plastic, it is made from 
a renewable and abundant resource and can be 

composted1. Even the outer box is made from an eco-friendly 
biodegradable paper.

PlantLove™ has even inspired Hollywood to go green with 
a collection of celebrity designed lipsticks. CARGO creator 

Hana Zalzal believes, “The seeds we sow today affect future 
generations. We are the keepers of our earth and of our 

children. They are the future.”  

www.cargocosmetics.com

1. Compostable in municipal composting facilties only,
such facilities may not exist near you.

CARGO has 
grown to become one 

of the best-selling and most
innovative independent brands 

in the beauty industry today.
Known for its revolutionary formulas, 

professional quality and
innovative packaging, CARGO is a 
staple on many Hollywood sets. 
CARGO provides you with the 

tools to play, create, and 
express yourself.



Fujitsu 
is a leading 

provider of ICT-based business 
solutions for the global marketplace. 

With approximately 170,000 employees 
supporting customers in 70 countries, Fujitsu 
combines a worldwide corps of systems and 

services experts with highly reliable computing and 
communications products and advanced microelectronics 

to deliver added value to customers. Headquartered in 
Tokyo, Fujitsu Limited (TSE:6702) reported consolidated 

revenues of 4.6 trillion yen (US$50 billion) for the fiscal year 
ended March 31, 2010. 

Fujitsu used plant-based IngeoTM plastic in large parts 
of the product body in their LIFEBOOK SH760/5B, 

SH560/3B, PH770/3B. It helps to cut down the burden 
on the environment with the reduced usage of 

fossil material and reduced carbon dioxide 
emission during production.

www.fujitsu.com



For 
more than 130 years, 

Henkel has been working to meet 
the needs of people today without compro-

mising the development opportunities of future 
generations. It is part of Henkel’s commitment that all 

new products contribute to sustainable development in at 
least one of five focal areas: energy and climate, water and waste-
water, materials and waste, health and safety, and social progress.

The latest innovation to its Correction Roller assortment is the high 
performance Pritt ECOmfort Correction roller.The solvent-free correction 

roller is the first in the world with a shell made from 89 percent Ingeo™ — 
a plastic from plants, not oil - engineered by NatureWorks. Switching the 
annual production of the roller to a renewable plastic source will save the 

equivalent of  21,400 liters (5,600 gallons) of gasoline, reducing greenhouse 
gases equal to driving a car 286,400 kilometers (178,000 miles), or driving 
around the world more than seven times. That‘s like planting more than 

1,000 new trees.

The new roller also has enhanced product features and is made with an 
improved premium correction layer for perfect cover that allows users 

to immediately write over it without smearing. The product’s ergo-
nomic design and comfortable sideways application enhance 

the user’s experience, and the 8.5 meter (9 yard) roller tape 
allows for the correction of over 3,400 characters. 

www.natureworks.com 
www.henkel.com 



NEC Corporation is a world leading 
provider of internet, broadband network,

and enterprise business solutions dedicated
to meeting the specialized needs of

a diversified global base of customers.
NEC delivers tailored solutions in the key field of 

computer, networking, and electronic
devices by integrating its technical strengths

in IT and Networks, and by providing
advanced semi-conductor solutions

through NEC Electronics Corporation.

www.nec.com

Developed by NEC, 
the “Nucycle” plant based formu-

lation illustrates the NEC Group’s unique 
material development technology and capabi-

lities. Nucycle significantly expands the application
of Ingeo™ PLA bioplastics into products where per-

formance features such as durability, safety, and high 
levels of flame retardancy are of paramount importance.   

Life cycle analysis (LCA) demonstrates that “Nucycle”, with 
high Ingeo bio content (75%~plant based) offers significant 
carbon footprint reduction, lowering CO2 emissions ~ 50% 
compared to the petroleum-based polycarbonate/ABS 

blends used in the past.
With the development of Nucycle, the NEC group plans 

broad commercial implement across its PC business 
in 2010.  Future NEC group focus is on actively 

promoting and supporting progress
toward non food based cellulosic

feedstocks.



QTS 
(Quality, Technology 

and Service), based in Milan, 
Italy, is the first dispenser producer in 

the world to launch dispensers made from 
Ingeo™ bio-plastic. The manufacture of Ingeo™, 

which is made from an annually renewable 
resource, emits 43% less greenhouse gas emissions 

and 48% less non-renewable energy (NREU) compared 
to traditional polymers used to make dispensers.

QTS was established in 1979 with the aim to offer a 
complete and effective answer to any cleaning and 
hygienic need in the professional cleaning industry, 

the key elements that define QTS identity and 
philosophy. Production includes plastic and 

metal dispensers; soap and paper dispensers 
and accessories. 

www.qtsitaly.it 



The Ingeo ™ pen is
part of a new range of pens from

Stilolinea that sets new standards of Design
with Performance and now Responsibility because

it is made using Ingeo biopolymer, an ingenious new
material made from plants instead of oil.

Stilolinea is a leading maker of pens ‘made in Italy’ today,
manufacturing innovations since the early 70s based on the

principle of design acuity, combined with the latest technology
and now with environmental attributes as well.

About Stilolinea
Stilolinea has been in the promotional manufacturing business since
the early 1970s and holds a prestigious position in the national and

international markets as a producer of high quality pens. Under
the strategic renewal of its product range, the company has

focused on very specific guidelines to guarantee the flow
of innovation of new items for the pens market.

www.stilolinea.it
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Colombian-
based airline Avianca, with 

a history of over 90 years, was the first 
commercial airline founded in America and the 

second in the world. Today, Avianca remains committed 
to providing safe, friendly, timely and agile service, and its 

goal is to become the leading Latin American Airline.
 

With a comprehensive policy on the subject of environmental care, 
Avianca has endeavored to reflect such efforts in both its service and 

operation schemes. An example of the latter, is the in-flight and  Avianca 
lounge use of cups using biodegradable materials. As a result, Avianca 

passengers enjoy cold drinks served in attractive cups, which are not only 
colorful and subject to an array of designs, but are also made from eco-friendly 

materials and  may be returned safely  to the ground to degrade after they 
have been used.

 
The cups in question are made from  Ingeo™ biopolymer, a natural plastic 

made out of renewable resources, including plant materials. The production 
and disposal cycles of such biopolymer generates considerably lower CO2 

emission than that of cups made from traditional plastic. After use, the 
cups are collected for composting at the Colombian Environmental 

Control Center composting facility, where they are put into an 
industrial composting plant and transformed 

into bio-fertilizers.

www.avianca.com

© AIRBUS S.A.S. 2008 - photo by exm company / H. GOUSSÉ



Made 
with Ingeo™ Biopolymer, 

Abeo™ plates are made from plants, 
not oil.

In two convenient sizes, 6” and 9”, Abeo plates are the 
perfect environmental choice for any event or occasion.  The 

elegant fluted design is a stylish serving option that offers strong 
durability.  Abeo plates can also be paired with other Berry Plastics 
catering products to provide the ideal dining option for any affair.

Recently, Abeo plates were BPI (Biodegradable Products Institute) certified per 
ASTM D6400 to compost in industrial facilities, swiftly and safely, similar to yard 

trimmings and food scraps.

Choose Abeo as the environmental alternative to conventional plastic 
foodservice products. 

Big Impact.  Little Footprint.

Berry Plastics is a leading manufacturer and marketer of a wide range of 
plastic packaging products.  The company’s 13,000 plus customers range 

from large multinational corporations to small local businesses. 
Based in Evansville, Indiana, the company has 81 manufacturing 

facilities worldwide and over 16,000 employees.  

www.berryplastics.com



Cafe 
Punta del Cielo and 

International Paper Envases Puros 
Mexico are proud to present their new 

ecotainer® cup, made from renewable resources.
 

The new Café Punta del Cielo cup uses Ingeo™, a unique, 
plant based material for lids & moisture barrier, rather than 

conventional petroleum-based materials.  Because of this, the 
cup can be commercially composted along with food waste to 

help reduce the amount of material going into landfills.

Cafe Punta del Cielo is a 100% Mexican company exclusively 
dedicated to the production of gourmet coffee in different 

presentations.  With their new cup, International Paper Envases Puros 
Mexico and Café del Cielo are helping customers in Mexico make a 

difference one cup at a time.
 

Manufactured in the USA by International Paper Foodservice, 
all ecotainer® products are BPI-certified and meet the 

ASTM D6400 standard for compostability.

www.puntadelcielo.com.mx
www.ipfoodservice.com

C=0   M=0   Y=0  K=31

C=89   M=34   Y=0  K=0
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The 
Coca-Cola Company 

joined with International Paper 
and Natureworks to develop The Coca-

Cola ecotainer® a commercially compostable cold 
paper cup. The cups, which are available in three sizes are 

made from renewable resources (including a thin new Ingeo™ 
biopolymer lining made from plants in lieu of conventional plastic).

The Coca-Cola Company is the world’s largest beverage company, 
refreshing consumers with more than 500 sparkling and still brands. 

Along with Coca-Cola®, recognized as the world’s most valuable brand, the 
Company’s portfolio includes 12 other billion dollar brands, including Diet 
Coke®, Fanta®, Sprite®, Coca-Cola Zero®, vitaminwater®, Powerade®, Minute 

Maid®, Simply® and Georgia®.   Globally, we are the No. 1 provider of sparkling 
beverages, juices and juice drinks and ready-to-drink teas and coffees. 

Through the world’s largest beverage distribution system, consumers in 
more than 200 countries enjoy the Company’s beverages at a rate of 
1.6 billion servings a day. With an enduring commitment to building 

sustainable communities, our Company is focused on initiatives 
that protect the environment, conserve resources and enhance 

the economic development of the communities where we 
operate. For more information about our Company, 

please visit our website at 
www.thecoca-colacompany.com.



Bioware® is 
Huhtamaki’s complete 

range of high quality single-use 
foodservice products that have their origin 

in pure nature; primarily made of renewable 
plant materials. All Bioware® products are also totally 

compostable*.  The entire chain, from raw material input to 
production and disposal, has been designed to have a minimal 

impact on the environment.

All Bioware® food container products are certified in accordance 
with ASTM D6400 and ASTM D6868, for the compostability of food 

packaging.

Huhtamaki’s Bioware® food container products, currently available in 
North America, are made of a 100% compostable paperboard coated 
with Ingeo™ biopolymer.  This Ingeo™ coated paperboard is perfectly 

suited and performs very well for cold and hot food applications.

Huhtamaki is a leading manufacturer of consumer and specialty 
packaging with 2009 net sales totaling € 2 billion. Foodservice 

and Consumer goods markets are served by approximately 
13,000 people in 54 manufacturing units and several 

sales offices in 33 countries.

www.huhtamaki.com

*In commercial compost facilities.



All transparent
BioWare® cold cups and

containers are made of a 100% compostable
material called Ingeo PLA. Products made from 

this material are perfectly clear and sturdy, performing
excellently when serving cold beverages and meals.  All 

Bioware® products are certifed in accordance with EN13432,
the European norm for compostability of packaging.

Huhtamaki is a leading manufacturer of consumer and specialty
packaging with 2008 net sales totaling € 2.3 billion. Foodservice and
consumer goods markets are served by approximately 13,000 people

in 56 manufacturing units and several sales offices in 34 countries.
Additional information is available at www.huhtamaki.com.

BioWare® is Huhtamaki’s complete range of high quality single-use
foodservice products that have their origin in pure nature;

primarily  made of renewable plant materials like Ingeo™.
All BioWare® products are also totally compostable.

The entire chain, from raw material input to production
and disposal, has been designed to have

a minimal impact on the environment.

BioWare® Hinged-lid container clear, 375ml (made with Ingeo™)
BioWare® Cold drink cup clear, 300ml (made with Ingeo™)
BioWare® Cold drink cup clear, 500ml (made with Ingeo ™)
BioWare® Cold drink cup clear, 200ml (made with Ingeo™)



International Paper
Foodservice Business provides a wide 

range of high quality disposable packaging
for the foodservice industry, including the ecotainer®
family of products. Renewably-resourced ecotainer

products have a smaller environmental footprint than
comparable products. Made from trees sourced from responsibly 
managed forests certified to the Sustainable Forestry Initiative®

standard, ecotainer products also use Ingeo™, a unique, plant-based 
material, for lids and moisture barrier, rather than conventional

petroleum-based materials. Because of this, ecotainer products can 
be commercially composted along with food waste to help reduce the 

amount of material going into landfills.

The ecotainer product line includes hot cups, hot cup lids, Cup Buddy®
sleeves, cold cups, cold cup lids and food containers. All ecotainer
products are BPI-certified and meet the ASTM D6400 standard for

compostability.

Since 2006, ecotainer products by International Paper have helped 
customers around the world make a difference one cup at a time.

International Paper is a global paper and packaging 
company, serving customers worldwide.

www.ipfoodservice.com



Pactiv 
Corporation, a leader 

in the food service packaging 
industry, introduces its EarthChoice™ brand 

of sustainable packaging products including 
cups, hinged-lid containers, and deli containers, for 

disposable food service needs. The comprehensive line of 
EarthChoice™ products is made from Ingeo™ biopolymer, a 100 
percent annually renewable resource derived solely from plants.   

All of the EarthChoice™ Ingeo-based products are either ASTM D 
6400 or 6868 certified for full composting in municipal and industrial 
facilities where available. Composting reduces the amount of waste 

sent to landfills. 

 “Pactiv’s foodservice/food packaging portfolio has long been 
one of the broadest in the industry, including both custom and 
stock products in a variety of materials,” said John McGrath, VP 
marketing and sales for Pactiv’s Foodservice/Food Packaging 

Group. “With our EarthChoice™ sustainable product line, 
we are offering customers the latest in sustainable 

materials, performance and innovation.”  

www.pactiv.com



Phoenix 
Packaging Group, 

leader in innovation, is one of the 
most important packaging manufacturing 

conglomerates in Latin America.  With sales in 
more than 30 countries, and factories in Mexico, USA 

(Virginia), Colombia and Venezuela; Phoenix presents the new 
line Geopack® … We serve the planet, which includes drinking 

cups and containers for cold drinks.  Made from renewable natural 
resources and designed for consumers interested in sustainable 

products.

Geopack® cups are manufactured with Ingeo™; a biopolymer derived 100% 
from plants, with excellent gloss, clarity, and strength. Used for cold drinks, 

these cups have less environmental impact thanks to the significant reduction 
of GHG emissions and energy in the Ingeo™ manufacturing process. 

The new Geopack® cups are industrially compostable, and offer more 
options for disposal; thanks to Ingeo™ with more end-of-life options than 

any other materials. 

Phoenix Packaging Group continues to promoting environmental 
responsibility. In 2009, we launched the Avianca cups, closing the 

life cycle with composting process; and now present in the 
new Geopack® line.

www.grupophoenix.com

we serve the planet



A leading provider of 
compostable tableware, flatware 

and food packaging, US based StalkMarket 
is committed to reducing waste and energy use in 

the manufacturing and supply chain of its entire product 
line. In 2009 we unveiled a further innovation in compostable, 
heat resistant, Jaya Ingeo™ cutlery.   The Jaya cutlery tolerates

heat up to 195° (F).

Headquartered in Portland, Oregon, StalkMarket’s product line includes 
a wide array of plates, bowls, serving trays, to-go containers, sandwich 

boxes, utensils and cups made from sustainable plant materials.  
All StalkMarket products are 100% compostable and 100% plant-based. 

StalkMarket products are available to restaurants or institutional food 
service providers through its network of distributors. They are

available to consumers nationwide through a variety of grocery 
stores and retail outlets.

www.aseancorp.com

® 



dressing with Ingeo™

Fashion Helmet 
Gattinoni 
Rizieri



Launched in 2004 
after 20 years experience

in fashion research and design,
this brand offers highly coloured,

glossy, airbrushed, leather covered,
or decorated motorbike, bicycle and ski

helmets for both men and women. 
For this season, Fashion Helmet offers a new
capsule collection of products covered in Ingeo™
calendered cloth which, being plant based,
is an environmentally friendly fiber, together with 
models covered in vegetable dyed and tanned 

leather produced by Conceria Tre Effe.

www.fashionhelmet.com



The 
Maison Gattinoni

history is linked to its founder Fernanda
Gattinoni (1907-2002), who opened her first

atelier in Rome via Toscana, the current headquarters
of the griffe. During the second half of the eighties the brand 

continued to grow and revamp through a true restyling operation,
marked in the history of the company by Stefano Dominella, currently

Chairman of the brand, who launched Prêt-à-porter lines and accessories,
using cutting edge technology and innovative ideas, but without foregoing

any of the luxury of craftsmanship.
In 1988 entered the teams a young talent, Guillermo Mariotto, to whom was

entrusted the artistic direction of Maison Gattinoni. At present the events program
of the griffe includes four fashion show a year, two of them in Rome for the
Haute Couture and the other two in Milan for the Prêt-à-porter; the coordination

of four lines and thirteen lines licensed to carry the Gattinoni trademark.
The Gattinoni Haute Couture collection is oriented towards the search for

a new equilibrium between man and nature. Guillermo Mariotto’s
nature-loving credo is “I chose the environment and nature over a fashion
that is increasingly aware of business and not particularly oriented towards

the future”. His latest creation is the kaftano “Obama”: a tribute to
Barak Obama, President of the United States. His face is completely

hand painted on a dress made with Ingeo fiber.
Guillermo Mariotto for Gattinoni Couture.

www.gattinoni.com



Designer and 
brand manager of the line

of ladies’ footwear that bears his name, 
Riccardo Rizieri Broglia is specialized

in the field of industrial design.
After collaborating with the footwear division in

Marni he took on his own personal creative project
based on the unique qualities of ‘handmade’ products: 

excellence of craftsmanship, sophistication of detail and 
the most exclusive elegance of Italian Style. A brand new
addition to his latest collection is characterised by innovative
‘zero impact’ models, made in calendered Ingeo™ fabric 

that has all the delicacy of silk to the touch.
This collection reveals at its heart a balance between 

glamour and innovative materials that is as rare
as it is precious.

www.rizieri.net



pampering with Ingeo™

Artec Naturalmente 
Earth’s Best 
Electrolux 
Elements Naturals 
GroVia 
Highland Laboratories 
Nature’s Organics 
REI 
Saint Maclou 
Shiseido 
Sommer Needlepunch 
Tandus Flooring
The Track & Field Store  
Toyota 



 
Offering cosmetic 

products with the lowest possible 
footprint.

 Artec srl, based in Brescia, Italy is dedicated to producing 
cosmetic products formulated with botanical ingredients. 
No petrochemicals, synthetic fragrances, artificial colors or 

preservatives are used in formulation. All Artec products including 
shampoo, conditioners, styling and finishing lines are ICEA certified.

ICEA is an Italian certification body which inspects and certifies the 
ingredients’ origin, including organic products. 

Responsible business for Artec means not only selecting partners among the 
farmers that respect nature and adopt environmentally friendly practices, 
but also choosing packaging suppliers that have a similar philosophy with 

regard to sourcing their products from plants instead of oil.

Since the launch of the Naturalmente products line, Artec has been 
using a liquid cosmetic container made out of Ingeo™ bio-plastic. 

When compared to a conventional plastic container, the Ingeo 
version allows a reduction of energy requirements by 45% and 

reduces by 40 % greenhouse gas emissions.
Naturalmente product lines are sold in beauty and 

wellness centers all over Italy.

www.naturalmente-artec.com 



In 
a continued 

effort to provide a healthier 
alternative for babies and a cleaner, 

safer world for them to grow up in, Earth’s 
Best® proudly introduces Earth’s Best TenderCare® 

environmentally friendly disposable diapers. 

Made from Ingeo™ fibers, a man-made fiber created from 
plants not oil, the production of Earth’s Best TenderCare 
Disposable Diapers offers a lower carbon footprint than 

traditional petroleum based diapers.  Also chlorine free, made 
with non-bleached materials offering a soft, non-toxic, super 
absorbent inner panel, breathable sides and moisture barrier 
cuff.  Available in five sizes, each with refastenable, velcro-like 

tabs, these diapers provide a perfect, comfortable fit for babies 
and ease of use for parents.  

Earth’s Best TenderCare Disposable Diapers are 
chlorine-free, latex-free, dye-free and perfume-free, 

and  provide the ultimate comfort for babies.

www.earthsbest.com



s-bag® 
GREEN is a high-tech 

innovation and the first dust bag in 
the world using Ingeo™. 

s-bag® GREEN is made from completely renewable 
sources, originating from plant starches, natural rubber and 

recycled cardboard. 

With a variety of over 1000 different vacuum cleaner models worldwide, 
finding the right dust bag has been a challenge for consumers for many 
decades. To make life easier for consumers, Electrolux has developed the 

standard s-bag® in collaboration with Philips. 

The s-bag® GREEN ensures an equally high level of performance from the vacuum 
cleaner, while the environmental impact is significantly less than that of a usual 

dust bag. 42% less nonrenewable energy is being used in the production and the 
amount of greenhouse gases generated is 32% lower. s-bag® GREEN has up to 50% 

longer lifespan than paper dust bags and is TÜV certified.

Electrolux focuses on innovations that are thoughtfully designed, based on 
extensive consumer insight, to meet the real needs of consumers and 

professionals.   With 2009 sales of SEK 109 billion, the company is a 
global leader in home appliances and appliances for professional 

use, selling more than 40 million products to customers in 150 
countries every year. 

www.electrolux.com



Developed by a mom, 
Elements Naturals® baby wipes 

are designed with both babies and the 
environment in mind. Made entirely from Ingeo™ 

fibers, the world’s first man-made fiber created from 
plants not oil; our wipes are free of chemical additives or 

surface treatments and their production requires
significantly less fossil fuel resources than traditional petroleum 

based materials.

• 100% Natural & Renewable
• 100% Compostable where facilities exist

• Chemical Free
• Fragrance Free
• Chlorine Free

• Resealable Snap Top
• 80 Unscented Wipes

• Larger Wipes (7.1” x 7.9”)
• Softer Wipe Material

www.elementsnaturals.com



The 
GroVia™ BioDiaper™ 

is an eco friendly performance 
choice for disposable diaper users. It is 

the first disposable diaper made of Ingeo™ 
Fibers and Oeko-Tex Standard 100 Certified.

The lining, core and waterproof outer are free of harmful 
chemicals and made from sustainable resources. Unlike most 

disposable diapers, BioDiapers™ are free of fragrance, dyes, 
plastics or chlorine. 

Assuring safe for baby with the absence of harmful substances, 
the Oeko-Tex® Standard 100 is a globally uniform testing and 

certification system for textile raw materials, intermediate and 
end products at all stages of production. 

With 27.4 billion disposable diapers used each day in the 
U.S. alone, GroVia’s BioDiaper™ is the next historic step in 

greening the planet and baby from the bottom, up!

www.gro-via.com



Oregon, USA-based 
Highland Laboratories, a dietary 

supplement manufacturer with a 35-year 
history of environmentally sensitive business 

practices, is the first in the U.S. to package supplements 
in bottles made from Ingeo™ natural plastic.  

 
“Consumers are increasingly concerned about the impact

of  plastic on Earth’s environment. With less than 40 percent of 
Americans recycling, these new bottles are a first step in changing 

how we use our precious and diminishing resources,” says Candy Scott, 
CEO of Highland Laboratories.  “It makes sense for those of us providing 
organic and wholesome nutrition – including dietary supplements – to 

complete the cycle with Earth-friendly Ingeo™ packaging.”
  

Highland Laboratories, a manufacturer of nutritional supplements 
with headquarters in Mt. Angel, Oregon pioneered the use of recycled 

paper and soy ink for its sales literature and catalogs more than a 
decade ago and uses recycled paper, soy ink and soy varnish for 

its product labels.

www.highlandvitamins.com



Natures Organics
mission is to make exceptional

products that encapsulate their commitment
to finding sustainable solutions for the overwhelming

environmental concerns facing society today.

Natures Organics provide consumers with a choice of naturally enriched 
products that are pure, gentle and effective. They have exclusive Ecosyn 

synergistic technology specifically combines ingredients that enhance 
and optimise the cleaning agents of the ingredients used. They use plant-
derived ingredients as far as possible that help to produce extremely efficient, 
biodegradable formulas. All products are stringently controlled to reduce 

unnecessary waste of non-renewable resources, offering
“sustainable development through responsible environment management”.

Natures Organics launched the Ingeo™ bottled shampoo and conditioner 
“bio-pack” range in Australia in 2009. It stands true to the name by using 

natural based ingredients as the foundation of their beauty and 
cleaning products.

www.naturesorganics.com.au



REI is 
the nation’s largest 

consumer co-op, offering 
innovative, high-quality outdoor gear 

and apparel.

At REI we are mindful of the need to reduce our 
environmental footprint in every product and package 

we develop. Our commitment is that our product packaging 
is designed, created, manufactured, delivered, used, recycled 
and/or disposed of in ways which are most respectful of the 

planet and people. 
 

It was this philosophy that led us to look for alternative 
performance materials to our REI gift and loyalty cards, 
previously made with PVC.  All the gift cards across the 

REI system are now Ingeo™ based.  These cards not only 
eliminate PVC, but because they are made from plants 

and not oil they also have a significantly reduced 
overall carbon footprint. Compared to PVC, Ingeo™ 

manufacture emits 32 percent less CO2 and 
consumes 29 percent less energy.

 
www.rei.com



Because
it is obviously vital to save the

resources of our planet, Saint Maclou has 
been the first one to sell this ecological carpet in its  
shops which  final uses are  garden and residential.

As a real ecological alternative to traditional carpets made from 
oil, these new eco-carpets show similar performance and qualities 
such as comfort, aspect, hand, maintenance, and sound isolation...
They are made of Ingeo fibers which come from 100% annually l

renewable resources (plants), and not oil. These Ingeo fibres are then ex-
truded, transformed into a textile web, and back coated.

The finished product, is thus environmental-friendly and recyclable.
This manufacturing process has the advantage of contributing very little 

carbon dioxide into the atmosphere.

Sommer ‘s Ingeo carpet has a significantly lower carbon footprint: 
CO2 emissions are reduced by 32% compared to traditional

process using polypropylene, made from oil, and the
nonrenewable energy required for this manufacturing

is reduced by 42 %.

www.saint-maclou.com

retailer of ecological carpet manufactured 
by Sommer Needlepunch



Shiseido, a major
Japanese and international cosmetics

company, released September 2009 in
China its URARA branded shampoo, conditioner,

body soap, and other personal care products packaged
in new Ingeo™ natural plastic bottles. The URARA branded

products will be available at more than 3,500 retail locations
throughout China.

Chinese consumers are increasingly focused on products and
manufacturing activities that are more environmentally sustainable.

Shiseido thinks Chinese consumers will respond favorably to the new
bottle, which is 51 percent Ingeo natural plastic resin in composition.

Furthermore, Shiseido has not only reduced greenhouse gas emissions
and effluents from its operations, but also planted trees in China as an

offset to CO2 in the atmosphere.
Shiseido has been promoting environmental responsibility in all its

business areas since the company established its “Shiseido Eco
Policy” in 1992. In March 2009 Shiseido was the first organization

in the cosmetic industry to be certified as an Eco First
Company, by Japan’s Ministry of the Environment. Only

those companies making significant environmental
gains in all aspects of their operations qualify for

Eco First certification.

www.shiseido.com



Eco2punch by Sommer Needlepunch 
 
 
Company Profile: 
 
Sommer Needlepunch, which head office is located in the north of France, is a French company, specialised 
in floor covering solutions: carpet for event, domestic and contract use and more recently artificial grass. 
 Its know-how and experience (more than 50 years) is recognised throughout the world.  
Sommer Needlepunch is a company of DS Textile Platform group, founded in 1898 , owned by the family De 
Saedeleir, and is located in Belgium.  
 
 
Product Description: 
 
Eco2punch

®
 is the first carpet collection made from Ingeo™: 100% plants, 0% oil.  

A real natural alternative to the conventional oil-based products that offers the same performance and 
quality. 
Eco2punch

® 
is an environmental-friendly carpet as its process reduces significantly the CO2 emissions  

(-60%) compared to the traditional PP and PA products and extends the economical life time of the raw 
materials. 
 
Website: www.sommernp.com 
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Eco2punch
by Sommer Needlepunch

Sommer Needlepunch is a French company 
specialized in floor covering solutions: carpet for event, 

domestic use as well as artificial grass.  Its more than 50 years 
of know-how and experience is recognized throughout the world. 

Because it is obviously vital to save the resources of our planet, Sommer 
has developed the very first ecological carpet collection called Eco2punch®.  

Eco2punch® is a real ecological alternative to the conventional oil-based carpets 
that offers the same performance and quality.

Carpets are made of Ingeo™ fibers which come from 100% annually renewable 
resources: 100% plants, 0% oil.  These Ingeo™ fibers are then extruded, transformed 

into a textile web, and back coated. The finished product, is thus environmental-
friendly and recyclable.

Eco2punch® is an environmental-friendly carpet as its process reduces significantly 
the CO2 emissions (-60%) compared to the traditional PP and PA products and 

extends the economical life time of the raw materials.

Sommer’s carpet has a significantly lower carbon footprint: CO2 
emissions are reduced by 32% compared to traditional process using 

polypropylene, made from oil, and the nonrenewable energy 
required for this manufacturing is reduced by 42 %.

www.sommernp.com



US based Tandus 
Flooring offers innovative floor 

covering solutions and technology, 
comprehensive services, and environmental 

leadership.
Pietra is the first commercial modular carpet made with 

Ingeo™ polymer, an innovative core and sheath fiber system. 
Utilizing the first 100% recycled content backing, Pietra contains 

45-59% recycled content and 10% post consumer content by total 
product weight. Pietra is 100% closed loop recyclable and warranted 

for 15 years in a commercial application.
Pietra was chosen as the first Tandus Flooring style with the Ingeo™ 

technology because of its design influence that allows it to play well in 
all market segments. Pietra was influenced directly by one of the most 
frequently used stones in modern architecture, travertine. The stone’s

characteristic, and naturally occurring cavities and ‘troughs’,
express qualities of warmth and craftsmanship. Packed with
fabulous greys, earth neutrals, saturated blues, greens, corals 

and rusts, Pietra compliments any space.

www.tandus.com



Track & Field entered 
the sporting goods arena in 1988 and 

established the mission of promoting and
contributing to people´s health and well-being by

offering the best sporting goods possible. Today, we deliver 
cutting edge products that are rooted on four core principles: 

product performance, fiber technology, fashionable design and 
environmental consciousness. To meet all of these pillars, Track & Field 

combined its retail know-how with an ecological and innovative Ingeo™ 
packaging solution.  Through this partnership the Track & Field Capsules 

were created.
The Track & Field Capsules are used to stock, showcase and transport our 

athletic apparel. The Capsules are based on the three R’s: 
• Re-use – clients are encouraged to use the Capsules, when storing wet outfits 

after workout and can return the Capsules to the store; 
• Reduce – we removed the previous non-ecological packaging of plastic 
garment sack and cardboard gift box and replaced with one Ingeo Capsule; 

• Recycle – the Capsules are made from plants instead of oil which makes 
it annually renewable and leaves a smaller carbon footprint.

Track & Field
Designed for a better performance

(and now also a better planet)

www.tf.com.br



TOYOTA MOTOR CORPORATION

A special floor mat
available for the fully–remodeled 

third-generation Toyota Prius uses an
advanced Ingeo™ based fiber.

Known as the world’s most eco-conscious car, Toyota Prius
features world-leading mileage (38km/L), a solar powered 

ventilation system, and environmentally friendly plant-derived 
plastics for seat cushion foam, cowl side trim, inner and outer 

scuff plates, and deck trim cover.  Now, the new Prius adds to these
biobased materials by offering optional floor mats (deluxe type) using 

an advanced Ingeo fiber system.

As a result of reducing the use of fossil resource as much as possible in 
its manufacturing process from feedstock to factory shipment, Ingeo
reduces the fossil fuel use by 65% and cuts by 90% the CO2 emission 
when compared to the petroleum-derived nylon resin used in traditional
floor mats. By adopting the Ingeo mat products, Toyota benefits 

from the unique environmental advantages of a fiber made from 
plants, not oil. This adoption of new floor mats exemplifies

Toyota’s belief that the use of environmentally friendly
materials is as equally important as design and product 

performance. 

www.toyota.com
 




